Abstract. The article is devoted to the opposition "we vs. they" in Russian and German linguistic cultures. Analysis of linguistic means representing this opposition allows identifying the national and cultural specificity of perception of the identified phenomena in non-relative linguistic cultures. It is shown that the most frequently used strategies in the Russian and German media discourse are alteration and empathization. The most popular tactics and communicative turns of the particular strategies of representation of the "other" were exposed in the both media discourses. The discourse and contrastive analysis of Russian and German newspaper texts is used as the research method.
Introduction
In modern society mass media texts are matched by a certain way, become one of the main sources of stereotypes [1] . Analysis of the representation of social reality in both Russia and Germany allows us to note the tendency of the media to manipulate micro-differences [2] . When trying to characterize the "other" in a media discourse, the following three aspects are of main importance: 1. "the other" is an outsider; 2. he or she differs from us, but we are not enemies; 3. Relationships with "others" can take different forms: from friendship and love, to polemics and confrontation [3] .
In the philosophical sense otherness is the result of a discursive process by which a dominant in-group constructs one or many dominated out-groups by stigmatizing a difference -real or imagined -presented as a negation of identity and thus a motive for potential discrimination. The creation of otherness consists of applying a principle that allows individuals to be classified into two hierarchical groups: them and us. Otherness and identity are two inseparable sides oft he same coin. The Other only exists relative to the Self, and vice versa [4] . The otherness is the way of defining an identity in relation to others. The identity is mainly a product of social, cultural, political and other ways of construction through different approaches. The idea of otherness is representative to sociological analyses of how majority and minority identities are built. The asymmetry in power relationships is central to the construction of otherness [5, 6] .
Alteration strategy: comparative analysis in the german and in the russian discourse
The analysis of Russian and German press articles over the period 2016 to 2018 has shown that the otherness can be performed by means of alteration strategy, which refers to the human instincts.
Alteration strategy
The alteration strategy is intended to compare representatives of "our" group with those who opposes us, shares other values, has a different worldview and at the same time reveals similar features [7] . The alteration strategy results in the use of two tactics: contrasting and distancing.
Contrasting tactic. The contrasting tactic involves the thematisation of the comparison and its explicit expression. To implement this tactic, in the media discourse the communicative turn of drawing a parallel and the communicative turn of hierarchy are used. The analysis of the empiric material has shown that as actual "other" in the media discourses of Russia and Germany are perceived representatives of different generations, non-traditional sexual orientation, disabled people, as well as a separate category of citizens who have a migration background. It is worth noting that perception of their otherness has different types of manifestation.
Let us look at the examples of developing "otherness" in media discourses of both countries.
Turn of drawing a parallel allows to explicate the "otherness" of the described subject. To establish the idea of difference with the goal of self-identification, it is necessary to actualize in the minds of members of the dominant social group certain differentiating schemes, the list of which can vary in different societies.
The language means of implementing the turn of drawing a parallel are:
-cross nominative lexical items, which call the phenomena in the framework of one concept (opposition "we vs. It should be noted that the use of such time markers is typical only for the representation of "otherness" in the opposition "young vs. old", which logically follows from the most differentiating criterion: age. The opposition on the basis of sexual orientation is the most ambivalent: in the German press, representatives of the LGBT community are viewed as other, while the tonality of the Russian media discourse, ranging from a sharply negative to a moderately critical assessment of "such people," does not allow us to define them as "others" or as "aliens". Hierarchy turn. When analysing tactics and techniques for constructing the image of the "other" in the national discourse, it is necessary to emphasize the tradition of monologue in the communicative process of otherness representation. The hierarchy turn allows us to identify a higher position of the representatives of the "own" group in relation to "others." All assessments are made only on behalf of in-group. Distancing tactic. This tactic represents "otherness", expressed in the form of a soft conflict discourse and is indicated by the password "I'm not like you". To verbalize the distancing tactic the hybridization turn and the negation of belongingness turn are used.
Hybridization turn
The hybridization turn is build on the idea of the ethnicity as a social parameter of correlation with others. For modern society, hybrid ethnoidentity is characteristic as a sociocultural construct created, in particular, by the media. Harvard University professor L. Abu-Lughod introduced the term "Halfies" into scientific usage, using it in relation to people whose national or cultural identity is mixed in view of the migration past, other origin or nurture, as a result of long-term studies in another country as well. Under migration, the researcher understands the fundamentally new availability transportation means and communication tools that leads to the formation of socalled "transnational migration" [8] . Citizens of developed countries, inhabitants of megacities, representatives of intercultural diversity in the process of self-identification tend to use a "hyphenated form" by the nomination of ethnicity. The hybridization turn is implemented in the German media discourse by means of the national ethnonyms: The advantage of "hypheneted form" is the opportunity to combine two or more national and cultural identity into one syntagm without belittling the significance of each component. M. Sher points out that the whole essence of European culture is revealed in the productive rapprochement of antagonistic positions and the complementarity of differences. A researcher regards this manifestation of cultural identity as a special form of representation of ethnic dialogue in the language [9] . However, the lack of a "hyphenated form" of identity consists in the isolation of a smaller social group through its specific nomination from a large ethnic, national community, and in creating the ground for a discourse of hate in the society on the basis of "own vs. alien". In the Russian media discourse ethnonyms consisting of two or more lexical items are also present, as evidenced by the following headlines: На МКС полетят русский киргиз и американский китаец / The Russian Kirghiz and the American Chinese will fly to the International Space Station (ISS); Русский татарин /Russian Tatar; Российский гастарбайтер прислуживал английской королеве / Russian gastarbeiter served the English queen. Unlike the dominating in the German language, the hyphenated form of writing (bilexeme), the form of the binary substantiveattributive phrase in Russian possesses the transparency of the main and dependent word. In the role of the main constituent of the phrase is usually presented a noun.
The ambivalence of personal identity manifests itself not only at the national macro level, but also at the regional micro level of the nomination, i.e. the degree of particularization of ethnic specifics and differences is increasing. In these headlines, the emphasis is placed on the place of residence of immigrants, which is implemented through the use of a hyphen or the addition to an ethnonym an adjective made up from geographical names. In the German media discourse, attention is drawn to ethnonymic units, which are based on the names of the federal states of Germany:
Baden-Württembergerin ist die Zweitschönste «Miss Germany» / inhabitant of BadenWürttemberg is the second most beautiful "Miss Germany", Ich bin kein Deutscher, ich bin Bayer / I'm not a German, I'm a Bavarian.
O.M. Hauer-Tyukarkian explains these linguistic facts of territorial identity with the phenomenon of regionalization of the self-perception of German citizens [10] . After all the value attitude to the past is always contextually conditioned, it is the product of social relations; it differs in increasing importance in the modern society. "National" is a sensitive issue for Germany, "being a German" for a long time meant to be responsible for the outbreak of World War II. Identified ethnonyms in the Russian and German media discourses are characterized by a high content capacity and expand our perception of the image formation of a person of another ethno-culture, adapted to living conditions in a new homeland. Using bilexems in German allows minimizing the distance between the titular nation and a new citizen of Germany who has a different ethnic origin.
The negation of belongingness turn is based on the desire to dissociate from the "label". To verbalize this turn the following language means are used:
- A distinctive feature of the German society is a more tolerant attitude towards people of non-traditional orientation, as evidenced by the use in the media discourse of predominantly neutral or positively colored vocabulary (in the Russian language euphemisms and peyorativs predominate), as well as a large proportion of publications with statements of famous people about their other sexual orientation, where such "otherness" acquires a positive connotation: Ich bin stolz, schwul zu sein. Ich bin stolz, Republikaner zu sein / I am proud to be a gay. I am proud to be a Republican.
Therefore, within the alteration strategy in the media discourses of both countries, a wide range of language means and stylistic devices is used.
Empathization strategy: comparative analysis in the german and in the russian discourse
The otherness can be also expressed by means of the empathization strategy, which aims to share someone else's feelings or experiences by imagining what it would be like to be in that person's situation.
Empathization strategy
The argumentation tactic is used in media discourses in Russia and Germany; it appeals to the nature of otherness with the intention of explaining what are the specific features of the "other". To verbalize the desired meanings allows the communicative turn of "human story" and the turn of statistics.
The "human story" turn is aimed at personalization of information, referring to specific stories from the life of "others" in order to minimise their difference in the eyes of society.
Lexical items история (history), исповедь The examples below show that the generalizations offered by those who construct the problem can raise doubts, and the stereotypical notions in the society are not always true.
One of the image-making elements of a "disabled person" in the Russian media discourse is its limited mobility, which leads to the inability to broaden the horizons.
In the following example, as a counterargument, the active activity of a disabled person with a diagnosis of cerebral palsy is described: The potential of turn of statistics is that the numbers and statistical data are considered as an objective information that can convince the addressee in one or another opinion.
The particular turn is implemented by means of the linguistic units denoting "the other," as well as the numbers. By creating the image of disabled people, passive structures emphasizing the helplessness predominate.
It must be noted that these metaphorical models are more characteristic for the Russian media discourse. In the German press there were only several cases, which is largely due to the traditions already established in the society in relation to people with disabilities.
Conclusions
Analysis of the representation of "otherness" in the media discourse of Russia and Germany allowed us to distinguish two main strategies: alteration and empathization. As "others" in the Russian and German media act as representatives of younger / older generation, people who have a non-traditional sexual orientation, disabled people. In the German media discourse, the group of "others" may also include German citizens who have a migration background. The turn of drawing a parallel is common for the Russian and German press, while the hierarchization turn is more presented in the Russian media discourse. Objectivization of "otherness" in the media discourses of both countries takes shape by
